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Released: 31 January 2022 

For the quarter ended 31 December 2021 

Quarterly Activities Report 

L 
 

Nuheara delivers strong product growth as US market potential expands 
 

Key highlights – Q2 FY22
 

• Customer product receipts up 61% to $1.7 million (Q2 
FY21: $1.0 million) underpinned by strong international 
sales, being 75% of total sales in Q2 FY22. 

• Invoiced product revenue up 37% to $1.8 million (Q2 
FY21: $1.3 million) reflecting resurgent growth in 
Traditional Retail (TR) sales. 

• Driven by the TR sales rebound in the US, TR sales 
represented 43% ($0.8 million) of total sales in Q2 FY22 
up from 22% in Q2 FY21. 

• 12% uplift in Average Selling Price (ASP) of IQbuds² 
MAX implemented, increasing ASP to $453 from $405 
(FY21) transitioning into higher value medical device 
territory and away from price sensitive earbud market. 

• Nuheara’s addressable market in the US opened up to 
30 million potential customers following US FDA 
issuing its landmark ruling to establish a new category 
of over-the-counter (OTC) hearing aids. 

• Best Buy launches Nuheara products in 241 retail 
stores in US, targeting in store purchases with new 
Hearing Solutions category.  

• Global supply agreement with Sonova AG for Nuheara 
products to be made available to all Sonova clinics and 
affiliates (total 3,200 potential Points of Sales). 

• Commenced medical device clinical trial of hearing 
aid, providing pathway to FDA 510(k) submission. 

• Built strong inventory levels, with more than $6 million 
worth of stock on hand (based on current ASPs) in 5 
global warehouses at end of quarter. 

• $5.7 million capital raised to fund US growth 
opportunities (including $1.07 million from Share 
Purchase Plan (SPP) announced on 23 December 2021 
that closed on 17 January 2022). 

• R&D tax rebate of $1.7 million received. 

• Strong balance sheet with $6.3 million cash at 31 
December 2021 (excludes funds raised in SPP). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Nuheara Co-founder & CEO Justin Miller said: 

“The second quarter was an incredibly busy and 

successful period for Nuheara, laying the 

foundations for an exciting global growth path with 

a focus on the US market.   

“The strength of our product offering and 

underlying business was evident in the strong 

growth in cash receipts and invoiced product sales 

over the second quarter of FY22.   

“With the retail sector reopening in the second 

quarter, we saw a resurgence in retail sales, 

highlighting the strength of Nuheara’s multi-

distribution channel business model.   

“Building on our presence in Best Buy’s online store, 

Nuheara products were launched in 241 Best Buy 

retail stores in the US through their new Hearing 

Solutions category.  Our retail footprint further 

grew with the global supply agreement put in place 

with Sonova. 

“Nuheara’s international hearing retail experience 

places us in a leadership position as we expand our 

horizons to the regulated hearing aid market in the 

US.  With clinical trials now concluded and new US 

regulations in place for the second half of 2022, we 

look forward to providing hearable and prospective 

hearing aid solutions to what is expected to be a 

large new OTC market opportunity. 
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Released: 31 January 2022 

Perth, 31 January 2022: Nuheara Limited (ASX: NUH), transforming the way people hear by creating 

smart and affordable hearing solutions, is pleased to present this quarterly activities report alongside 

its Appendix 4C for the quarter ended 31 December 2021 (Q2 FY22). 

 
SALES AND REVENUE 

Nuheara continued to deliver strong sales growth in Q2 FY22, with total invoiced product sales of $1.8 

million, a 52% increase over the previous quarter (Q1 FY22) and a 37% increase over the same quarter 

last year (Q2 FY21).  

The underlying growth of the business is better reflected in the 61% increase in Q2 customer product 

receipts, from $1.0 million in Q2 FY21 to $1.7 million in Q2 FY22. 

In comparison, total cash receipts of $4.8 million were received in Q2 FY21.  This comprised $3.8 million 

in OEM/HP services receipts plus the $1.0 million customer product receipts. 

Price increases for IQbuds² MAX were implemented last quarter in most regions around the world.  

This translated to a 12% increase in the Average Selling Price (ASP) from $405 per unit in FY21 to $453 

per unit this year to date.  These increases have allowed the business to maintain its gross margins 

despite increasing global price pressures on supply chain and logistics.  This is also a positive sign that 

Nuheara can compete in the hearing aid space with market leading products at significantly higher 

price points. 

 

Sales by Region 

International sales over the Northern hemisphere summer gained momentum with 75% of all sales in 

Q2 FY22 being offshore (Q1 FY22: 69%).  North America accounted for 56% of sales for the quarter (Q1 

FY22: 50%). Domestic product sales declined slightly over the quarter with 25% of all sales in Q2 FY22 

originating in Australia, down from 30% in Q2 FY21 and 31% in Q1 FY22. 

 

 

 

 

 

 

 

 

 
Sales by Channel 

 Nuheara’s hybrid channel strategy continued to deliver on its strategic intent to reach the consumer 

through multiple sales channels. Global sales by channel changed dramatically over the course of the 

half year, in part fuelled by the re-opening of traditional retail stores in the US as they returned from 

COVID-19 related closures, while Australian stores were still closed due to lockdowns.  OEM did not 

contribute during the quarter. 
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An Omicron surge in COVID cases provided further variability to the sales by channel, as traditional 

retail store hours in the US were limited throughout December.  This provided a short-term increase 

in direct-to-consumer (DTC) sales and again validated the necessity and value of a diversified sales 

channel.  

 

NUHEARA’S ADDRESSABLE MARKET IN THE US OPENED UP TO 30 MILLION POTENTIAL CUSTOMERS 
FOLLOWING US FDA ISSUING A LANDMARK PROPOSAL FOR OTC HEARING AIDS 

On 21 October 2021, Nuheara welcomed the US Food and Drug Administration (FDA) issuing its 

landmark proposal intended to improve access to, and reduce the cost of, hearing aid technology for 

millions of Americans1.  The US FDA has proposed a rule to establish a new category of over-the-

counter (OTC) hearing aids. 

In a world first, and most significantly for Nuheara, when finalised the proposed rule would allow 

hearing aids within the OTC category to be sold directly to consumers in stores or online without a 

medical exam or fitting by an audiologist.  The rule is designed to help increase competition in the US 

market, while ensuring the safety and effectiveness of OTC and prescription hearing aids.    

The proposed rule opens up a very substantial market opportunity for Nuheara.  Approximately 37.5 

million American adults aged 18 and over report some trouble hearing, yet only about one-fifth of 

people who could benefit from a hearing aid use one2.  This leaves 30 million Americans that don’t use 

hearing aids given cost, access, social stigma related to hearing loss, perceived value of the devices or 

certain US State and Federal regulations. 

The proposed rule is now open for public comment for a period of 90 days, after which the FDA will 

review the comments which could take up to 120 days.  Once the review is complete and the final rule 

published, an allowance of a further 60 days is made before the rule is in effect. 

This new OTC ruling, along with Nuheara’s experience, technology, and the clinical trial (see below) 

places the Company in the prime position to deliver more accessible and affordable hearing devices to 

the 30 million Americans that suffer from some form of hearing loss and currently do not use hearing 

aids.  The Company is uniquely placed to rapidly grow once the new rule is finalised, and importantly 

improve US consumers’ lives with Nuheara’s hearing solutions. 

 
1 Refer to https://www.federalregister.gov/documents/2021/10/20/2021-22473/medical-devices-ear-nose-and-throat-

devices-establishing-over-the-counter-hearing-aids.   
2 Source: https://www.fda.gov/news-events/press-announcements/fda-issues-landmark-proposal-improve-access-hearing-

aid-technology-millions-americans. 

https://www.federalregister.gov/documents/2021/10/20/2021-22473/medical-devices-ear-nose-and-throat-devices-establishing-over-the-counter-hearing-aids
https://www.federalregister.gov/documents/2021/10/20/2021-22473/medical-devices-ear-nose-and-throat-devices-establishing-over-the-counter-hearing-aids
https://www.fda.gov/news-events/press-announcements/fda-issues-landmark-proposal-improve-access-hearing-aid-technology-millions-americans
https://www.fda.gov/news-events/press-announcements/fda-issues-landmark-proposal-improve-access-hearing-aid-technology-millions-americans
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NUHEARA LAUNCHES IN 241 BEST BUY STORES IN THE US 

In late November 2021, Nuheara announced that its suite of products was now available within 

dedicated “Hearing Solutions” displays located in 241 select Best Buy stores across the United States 

of America.  

 

 

 

 

 

 

 

 

 

 

 

The expansion of Nuheara’s relationship with Best Buy was significant on several fronts: 

1) Nuheara’s products moved from online only sales at Best Buy to online PLUS in store across 

241 Best Buy retail stores across the US 

2) The adoption of a “hearing solutions” retail category in store by Best Buy reflects the 

growing demand for hearing products by consumers 

3) The combination of the in-store presence with the new “hearing solutions” retail category 

provides a clear pathway for Nuheara’s newly developed hearing aid products, currently 

undergoing clinical trials, to be offered to US customers under the recent FDA changes to 

OTC hearing aid regulations. 

Commenting on Nuheara’s expanded relationship with Best Buy, Mr Miller said: “Our relationship with 

Best Buy in North America across the last five years has enabled Nuheara to deeply understand key 

consumer insights in relation to hearing health.  With our traditional retail sales rapidly growing, this 

in store expansion is a further example of the strong momentum we are seeing return to this segment 

of the retail channel.”  

“We are very excited to be working closely with Best Buy as it offers hearing solutions online and in 

select US-based Best Buy retail stores.  It is important for Nuheara’s customers that our hearing 

products can now be researched and purchased at Best Buy online for home delivery, hybrid via click 

and collect, and directly from one of these brick-and-mortar stores with information displays,” added 

Mr Miller. 
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GLOBAL SUPPLY AGREEMENT WITH SONOVA 

In December 2021, Nuheara announced that it had secured a three year Global Supply Agreement 

(Agreement) with Switzerland-based company Sonova AG (Sonova).  Under the Agreement, the 

Company will supply Nuheara manufactured and branded products to Sonova and its affiliates 

worldwide.  

Headquartered in Stäfa Switzerland, Sonova is the largest manufacturer of hearing aids in the world, 

and the second largest globally in audiological care.  The group operates through its core hearing aid 

brands and its Audiological Care business brands – AudioNova, Geers, Boots Hearing Care, Lapperre, 

World of Hearing, and Connect Hearing.  Sonova reaches its customers through multiple channels, 

including online and via clinics / Points of Sales (POS) in over 100 countries globally, including in 

Australia operating under the Connect Hearing brand.   

Under the Agreement, Nuheara will initially supply its products to Sonova entities in the US and 

Australia.  Other global regions will follow, with Europe, UK and Canada the priorities, as Nuheara 

establishes trading entities in those regions/countries to extend the deployment globally. 

 

COMMENCEMENT OF MEDICAL DEVICE CLINICAL TRIAL AND BIOCOMPATIBILITY TESTING, 
PROVIDING PATHWAY TO 510(K) SUBMISSION 

In October 2021, Nuheara announced that it had commenced a medical device clinical trial to test the 

safety and effectiveness of the Company’s newly developed range of hearing aid products, to support 

Nuheara’s planned expansion into clinically tested and regulatory approved medical devices. 

Nuheara engaged National Acoustics Laboratories (NAL) under the terms of a Clinical Trial Agreement 

(CTA) to assist with conducting the clinical trial. 

The results of the clinical trial will support Nuheara expanding its global hearing solutions by meeting 

hearing aid compliance requirements initially with the US FDA, the European Union (EU Mark) and the 

Australian Therapeutic Goods Administration (TGA). 

On 25 November, a further announcement was made advising that recruitment of candidates for the 

trial had been completed and that 50% of the candidates had already commenced. 

On successful completion of the trial, Nuheara plans to proceed with a 510(k) submission to the FDA 

for approval of a Class II, self-fitting air conduction, wireless hearing aid – 21 CFR Part 874-3325, 

Product Code: QDD (Self-fit Category).  This FDA submission is expected to be made during Q3 FY22. 

Running concurrently with the clinical trial, biocompatibility testing and UL certification is also being 

completed.  To conduct Cytotoxicity, Irritation and Sensitisation testing, Nuheara engaged NAMSA, the 

world’s only 100% medical device-focused contract research organisation, and a US FDA ASCA-

accredited medical device biocompatibility laboratory.  The testing was conducted in accordance with 

ISO standards, to demonstrate biocompatibility of Nuheara’s proposed hearing aid devices.  In 

accordance with these standards, the following excellent results were recorded: 

• Cytotoxicity testing was found to meet requirements 

• Irritation testing outcomes resulted in a Primary Irritation Index of zero.  

• Sensitisation testing showed no evidence of contact sensitisation. 
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The planned 510(k) submission also supports the Company’s plan to secure broad FDA self-fit hearing 

aid clearance in time to meet the expected demand for a new category of the OTC hearing aids in the 

US, which specifically target individuals with mild-to moderate hearing loss. 

 

NUHEARA UNDERTAKES CAPITAL RAISING TO SUPPORT GROWTH 

Following a series of achievements over 2021 that demonstrated ongoing market progress and 

increased sales, Nuheara undertook a successful capital raising to fund immediate growth 

opportunities, particularly in the US, comprising: 

• $3.0 million invested by a United States-based healthcare related fund;  

• $1.6 million private placement from existing and new professional sophisticated investors; and 

• $1.1 million Share Purchase Plan that provided the opportunity for the Company’s 

shareholders to further invest on the same terms as the private placement. 

Having put in place key foundational relationships and a strong omni-channel network, Nuheara is well 

positioned to execute on opportunities in key growth markets, particularly the US, in calendar year 

2022.   

The US hearing market provides a substantial opportunity that warrants significant further focus and 

investment.  This will be the key focus of Nuheara’s activity and expenditure over the next 12 months.  

 

RECEIPT OF $1.74 MILLION R&D TAX CASH REBATE 

On 1 December 2021, Nuheara announced the receipt of a $1.74 million Research and Development 

(R&D) Tax Incentive cash rebate from the Australian Tax Office.  The rebate reflects Nuheara’s 

longstanding and ongoing commitment to be at the forefront of industry innovation and provide 

research leadership in the rapidly changing landscape of global hearing healthcare and leading-edge 

medical devices. 

 

EXPENDITURE 

Research and development 

Research expenditure that is directly attributable to development activities is capitalised as an 

intangible asset under Australian Accounting Standards.  As a result, expenditure of $1.3 million has 

been capitalised this quarter (Q2 FY22), representing 35% growth on the same quarter last year (Q2 

FY21: $0.9 million) and is shown as “Payments to Acquire Intellectual Property” under cash flows from 

investing activities at item 2.1(e).  This movement is mainly attributable to work on new generation of 

products, including work performed towards accreditation as a medical device Company. 

Product manufacturing and operating costs 

The sale of IQbuds2 MAX and accessory products continued during the quarter.  Orders have been 

placed for ongoing production runs for the remainder of the calendar / financial? year.  Cash outlay of 

$1.1 million in Q2 FY22, down 35% over the comparative quarter last year (Q2 FY22: $1.7 million), is 

predominantly attributable to payment for completed units.   
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Advertising and marketing 

Advertising and marketing spend of $1.0 million in Q1 FY22 was on par over the same quarter last year 

(Q2 FY21: $1.0 million).  Advertising and marketing spend is directed towards the generation of online 

sales (DTC) and traditional retail sales channel support.  

Staff costs 

Consistent with R&D expenditure noted above, employment expenses related to employees working 

on R&D activities are also capitalised as an intangible asset under Australian Accounting Standards.  

Staff costs of $1,249k in Q2 FY22 represented a 100% increase over the same quarter last year (Q2 

FY21: $625k) with movement mainly attributable to the timing of payments and amounts capitalised. 

The remaining staff costs represent corporate, operations, finance, administration, and marketing 

employees, including related party payments for non-executive Director fees, and salaries paid to 

executive Directors during the period (refer item 6.1). 

Payments to related parties in Q2 FY22 were $208k, which related to fees paid to non-executive 

directors and the executive directors’ cost of payroll for the period. 

Administration and corporate costs 

Administration and corporate costs of $0.6 million in Q2 FY22, were 45% lower than the same quarter 

last year (Q2 FY21: $1.1 million).  The movement relates mainly to the timing of creditor payments. 

 

MINERAL ASSETS 

There has been no change in mineral assets held during the quarter. 

Nuheara’s remaining mining asset consists of an 80% interest in a Net Smelter Royalty located in 

Northern Peru, held by its subsidiary Terrace Gold Pty Ltd.  Nuheara intends to divest the asset as soon 

as it is commercially practical to do so. 

 

INVESTOR BRIEFING DETAILS 

Justin Miller (Co-founder & CEO) and Jean-Marie Rudd (CFO) will host an investor webinar at 12:30pm 

AEDT / 9.30am WST on Tuesday 1 February 2022.  Following the presentation, participants will have 

an opportunity to ask them questions.   

To attend the webinar, please pre-register at:  

https://us02web.zoom.us/webinar/register/WN_ylvqRI30QTKqq58D007w5w 

-ENDS- 

 
  

https://us02web.zoom.us/webinar/register/WN_ylvqRI30QTKqq58D007w5w
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AUTHORISED BY: INVESTORS: 
Justin Miller Ronn Bechler, Market Eye 
Managing Director and CEO Email: ronn.bechler@marketeye.com.au 
Nuheara Limited Phone: + 61 400 009 774 
  
MEDIA – US:  MEDIA – AUSTRALIA: 
Maura Yepez, Firebrand Ranya Alkadamani 
Email: mauray@firebrand.marketing  Email: ranya@impactgroupinternational.com  
Phone: +1 415 848 9175 Phone: +61 434 664 589 

 

ABOUT NUHEARA 
Nuheara is a global leader in smart hearing technology which change people’s lives by enhancing the power to 

hear. As a global pioneer in Hearable products, Nuheara has developed proprietary, multi-functional, 

personalised intelligent hearing devices that augments a person’s hearing.  Nuheara is headquartered in Perth, 

Australia and was the first consumer wearables technology company to be listed on the Australian Stock 

Exchange (ASX).  

In 2016, the Company released its revolutionary wireless earbuds, IQbuds, which allow consumers to augment 

their hearing according to their personal hearing preferences and connect hands free with their voice-enabled 

smart devices. In 2020 Nuheara released its third generation IQbuds² MAX. In 2021, Nuheara transformed its 

operations to include medical device manufacturing for its hearing aid products to meet global demand for mild 

to moderate hearing loss.  Nuheara products are now sold Direct to Consumer (DTC) and in major consumer 

electronics retailers, professional hearing clinics, pharmacies and speciality retailers around the world. Nuheara 

products are now sold Direct to Consumer (DTC) and in major consumer electronics retailers, professional 

hearing clinics, pharmacies and optical chains around the world. 

The Company’s mission is to transform the way people hear by creating smart hearing solutions that are both 

accessible and affordable. 

For further information, please visit https://www.nuheara.com/.  

mailto:ronn.bechler@marketeye.com.au
mailto:mauray@firebrand.marketing
mailto:ranya@impactgroupinternational.com
https://www.nuheara.com/
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Appendix 4C 

Quarterly cash flow report for entities 
subject to Listing Rule 4.7B 

Name of entity 

NUHEARA LIMITED 

ABN  Quarter ended (“current quarter”) 

29 125 167 133  31 December 2021 

 

Consolidated statement of cash flows Current quarter 
$A’000 

Year to date 
(6 months) 

$A’000 

1. Cash flows from operating activities  

1,672 

 

2,798 1.1 Receipts from customers 

1.2 Payments for   

(235) 

 

(890)  (a) research and development(1) 

 (b) product manufacturing and operating 
costs(2) 

(1,077) (1,562) 

 (c) advertising and marketing (1,050) (1,948) 

 (d) leased assets - - 

 (e) staff costs (1,249) (1,558) 

 (f) administration and corporate costs (609) (1,592) 

1.3 Dividends received (see note 3) - - 

1.4 Interest received - 1 

1.5 Interest and other costs of finance paid (20) (20) 

1.6 Income taxes paid - - 

1.7 Government grants and tax incentives 1,774 1,774 

1.8 Other (provide details if material) 31 34 

1.9 Net cash from / (used in) operating 

activities 
(763) (2,963) 

1) These numbers exclude expenditure directly attributable to development activities that are capitalised as an 
intangible asset under Australian Accounting Standards.  These capitalised development costs are shown as 
“Payments to Acquire Intellectual Property” under cash flows from investing activities at 2.1(e). 

2) Includes deposits paid on advanced production of IQbuds2 MAX and HP Elite Wireless Earbuds. 

2. Cash flows from investing activities  

 

- 

 

 

- 

2.1 Payments to acquire or for: 

 (a) entities 

 (b) businesses - - 

 (c) property, plant and equipment (8) (83) 

 (d) investments - - 
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Consolidated statement of cash flows Current quarter 
$A’000 

Year to date 
(6 months) 

$A’000 

 (e) intellectual property(1) (1,143) (2,541) 

 (f) other non-current assets - - 

2.2 Proceeds from disposal of:  

- 

 

-  (a) entities 

 (b) businesses - - 

 (c) property, plant and equipment - - 

 (d) investments - - 

 (e) intellectual property - - 

 (f) other non-current assets - - 

2.3 Cash flows from loans to other entities - - 

2.4 Dividends received (see note 3) - - 

2.5 Other (provide details if material) - - 

2.6 Net cash from / (used in) investing 
activities 

(1,151) (2,624) 

1) Comprising capitalised development costs of $1,254k (YTD $2,595k) and capitalised patent and trademark 
applications of -$111k (YTD -$54k). 

3. Cash flows from financing activities  

 

1,621 

 

 

1,621 
3.1 Proceeds from issues of equity securities 

(excluding convertible debt securities) 

3.2 Proceeds from issue of convertible debt 
securities 

3,000 3,000 

3.3 Proceeds from exercise of options - 63 

3.4 Transaction costs related to issues of 

equity securities or convertible debt 
securities 

(115) (120) 

3.5 Proceeds from borrowings - - 

3.6 Repayment of borrowings - - 

3.7 Transaction costs related to loans and 
borrowings 

- - 

3.8 Dividends paid - - 

3.9 Other (provide details if material) - - 

3.10 Net cash from / (used in) financing 

activities 
4,506 4,564 

 

4. Net increase / (decrease) in cash and 
cash equivalents for the period 

3,661 7,276 
4.1 Cash and cash equivalents at beginning of 

period 

4.2 Net cash from / (used in) operating 

activities (item 1.9 above) 
(763) (2,963) 
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Consolidated statement of cash flows Current quarter 
$A’000 

Year to date 
(6 months) 

$A’000 

4.3 Net cash from / (used in) investing activities 

(item 2.6 above) 
(1,151) (2,624) 

4.4 Net cash from / (used in) financing activities 

(item 3.10 above) 
4,506 4,564 

4.5 Effect of movement in exchange rates on 

cash held 
- - 

4.6 Cash and cash equivalents at end of 
period 

6,253 6,253 

 

5. Reconciliation of cash and cash 
equivalents 

at the end of the quarter (as shown in the 
consolidated statement of cash flows) to the 
related items in the accounts 

Current quarter 

$A’000 

Previous quarter 

$A’000 

5.1 Bank balances 6,086 2,309 

5.2 Call deposits 167 4,967 

5.3 Bank overdrafts - - 

5.4 Other (provide details) - - 

5.5 Cash and cash equivalents at end of 

quarter (should equal item 4.6 above) 
6,253 7,276 

 

6. Payments to related parties of the entity and their 
associates 

Current quarter 
$A'000 

6.1 Aggregate amount of payments to related parties and their 
associates included in item 1 

208 

6.2 Aggregate amount of payments to related parties and their 

associates included in item 2 
- 

Note: if any amounts are shown in items 6.1 or 6.2, your quarterly activity report must include a description of, and an 
explanation for, such payments. 

Directors’ fees paid to non-executive Directors and salaries paid to executive Directors 
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7. Financing facilities 
Note: the term “facility’ includes all forms of financing 
arrangements available to the entity. 

Add notes as necessary for an understanding of the 
sources of finance available to the entity. 

Total facility 
amount at quarter 

end 
$A’000 

Amount drawn at 
quarter end 

$A’000 

7.1 Loan facilities 3,000 3,000 

7.2 Credit standby arrangements - - 

7.3 Other (please specify) - - 

7.4 Total financing facilities 3,000 3,000 

   

7.5 Unused financing facilities available at quarter end - 

7.6 Include in the box below a description of each facility above, including the lender, interest 

rate, maturity date and whether it is secured or unsecured. If any additional financing 
facilities have been entered into or are proposed to be entered into after quarter end, 
include a note providing details of those facilities as well. 

Secured Redeemable Convertible Security 

Lender:  Healthcare 2030, LLC 

Amount:  $3.0 million for $3.18 million worth of shares (Subscription Shares) 

Interest:  Nil 

Maturity Date: 30/06/2023 

Security:  Security provided by way of the issue of 9.8 million Subscription Shares that will 
be credited or returned to the Company upon expiration or termination of the Funding 
Agreement. 

 

8. Estimated cash available for future operating activities $A’000 

8.1 Net cash from / (used in) operating activities (item 1.9) (763) 

8.2 Cash and cash equivalents at quarter end (item 4.6) 6,253 

8.3 Unused finance facilities available at quarter end (item 7.5) - 

8.4 Total available funding (Item 8.2 + item 8.3) 6,253 

8.5 Estimated quarters of funding available (item 8.4 divided by 

item 8.1) 
8.2 

 Note: if the entity has reported positive net operating cash flows in item 1.9, answer item 8.5 as “N/A”. Otherwise, a 
figure for the estimated quarters of funding available must be included in item 8.5. 

8.6 If item 8.5 is less than 2 quarters, please provide answers to the following questions: 

 8.6.1 Does the entity expect that it will continue to have the current level of net operating 
cash flows for the time being and, if not, why not? 

 N/A 

 8.6.2 Has the entity taken any steps, or does it propose to take any steps, to raise further 

cash to fund its operations and, if so, what are those steps and how likely does it 
believe that they will be successful? 

 N/A 

 8.6.3 Does the entity expect to be able to continue its operations and to meet its business 

objectives and, if so, on what basis? 

 N/A 

 Note: where item 8.5 is less than 2 quarters, all of questions 8.6.1, 8.6.2 and 8.6.3 above must be answered. 

 



Appendix 4C 
Quarterly cash flow report for entities subject to Listing Rule 4.7B 

 

ASX Listing Rules Appendix 4C (17/07/20) Page 13 

+ See chapter 19 of the ASX Listing Rules for defined terms. 

Compliance statement 

1 This statement has been prepared in accordance with accounting standards and policies 
which comply with Listing Rule 19.11A. 

2 This statement gives a true and fair view of the matters disclosed. 

 

Date: 31 January 2022 

 

Authorised by:  BY THE BOARD 
(Name of body or officer authorising release – see note 4) 

Notes 

1. This quarterly cash flow report and the accompanying activity report provide a basis for informing the market about the 
entity’s activities for the past quarter, how they have been financed and the effect this has had on its cash position. An 
entity that wishes to disclose additional information over and above the minimum required under the Listing Rules is 
encouraged to do so. 

2. If this quarterly cash flow report has been prepared in accordance with Australian Accounting Standards, the definitions 
in, and provisions of, AASB 107: Statement of Cash Flows apply to this report. If this quarterly cash flow report has been 
prepared in accordance with other accounting standards agreed by ASX pursuant to Listing Rule 19.11A, the 
corresponding equivalent standard applies to this report. 

3. Dividends received may be classified either as cash flows from operating activities or cash flows from investing activities, 
depending on the accounting policy of the entity. 

4. If this report has been authorised for release to the market by your board of directors, you can insert here: “By the board”. 
If it has been authorised for release to the market by a committee of your board of directors, you can insert here: “By the 
[name of board committee – eg Audit and Risk Committee]”. If it has been authorised for release to the market by a 
disclosure committee, you can insert here: “By the Disclosure Committee”.  

5. If this report has been authorised for release to the market by your board of directors and you wish to hold yourself out as 
complying with recommendation 4.2 of the ASX Corporate Governance Council’s Corporate Governance Principles and 
Recommendations, the board should have received a declaration from its CEO and CFO that, in their opinion, the financial 
records of the entity have been properly maintained, that this report complies with the appropriate accounting standards 
and gives a true and fair view of the cash flows of the entity, and that their opinion has been formed on the basis of a 
sound system of risk management and internal control which is operating effectively. 
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Further Information 

Authorised by: 

Justin Miller 

Co-founder, MD & CEO  

Ph: +61 8 6555 9999 

 

Investor enquiries: 

Ronn Bechler 

Market Eye Pty Ltd 

E: ronn.bechler@marketeye.com.au 

Ph: +61 400 009 774 

CORPORATE INFORMATION 

Directors 

The Hon Cheryl Edwardes AM 

Independent Non-Executive Chairman 

 

Justin Miller 

Managing Director/CEO 

 

David Cannington 

Executive Director/Chief Marketing Officer 

 

Kathryn Giudes 

Independent Non-Executive Director 

 

David Buckingham 

Independent Non-Executive Director 

 

Company Secretaries 

 

Susan Park - Company Secretary 

Jean-Marie Rudd - Joint Company Secretary 

 

Securities Exchange 

ASX: NUH 

 

Registered Office 

190 Aberdeen Street 

Northbridge  WA 6003 

Phone: + 61 8 6555 9999 

Fax: + 61 8 6555 9998 

 

Principal Place of Business 

190 Aberdeen Street 

Northbridge  WA 6003 

Phone: + 61 8 6555 9999 

Fax: + 61 8 6555 9998 

 

Share Registry 

Computershare Investor Services 

Phone: 1300 850 505 (within Australia) 

Phone: +61 3 9415 4000 (outside Australia) 

 

Website and Email 

www.nuheara.com 

administration@nuheara.com 

Webinar/Conference Call 
 
Nuheara Co-founder, MD & CEO Justin Miller and CFO Jean-
Marie Rudd will hold a webinar to discuss the quarterly 
results. 
 
Date: 1 February 2022 
 
Time: 12.30pm (AEDT) / 9:30am WST 
 
Registration Link : 
https://us02web.zoom.us/webinar/register/WN_ylvqRI30Q
TKqq58D007w5w  

https://us02web.zoom.us/webinar/register/WN_ylvqRI30QTKqq58D007w5w
https://us02web.zoom.us/webinar/register/WN_ylvqRI30QTKqq58D007w5w

