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NUH Corporate

Company Detalls

ASX Ticker NUH Founded in 2015, Nuheara’s mission is to transform the
Ordinary Shares on issue (‘000)* 154,003 way people hear by creating smart hearing solutions that
Unlisted Options (m) 4204 are affordable and accessible.
Share Price $ (AUD) 28 Feb 2023 0.205 Nuheara believes that hearing should be for everyone.
Market Capitalisation $m (AUD) 31.6
Cash at 31 December 2022 $m 3.1
Shareholders (%)
Price chart
+ Comparison  Indicator  Event @© 6 Month == Daily a4 Area Realtek’ 14.5
_& | I MNUH:Australian Stock Exchange Close $0.210 302023
Ifl A Bergen Global
) il Fund, 7.4
) ||'||I||I II| ||II
A I" Il%'l " Salter Bros, 5.6
Al | |
O || \y |'| V_\ NS ,I'I N A \ D. Di Paolo, 4
=i f«. | VN L TN an (o Other, 62.
N a, ~ \ RN W ' Farjoy, 3.9
ak RN J. Miller, 2.5
|
[
m Realtek m Bergen Global Fund = Salter Bros m D. Di Paolo m Farjoy mJ. Miller m Other

*Note: $2.5m Convertible Note to Realtek @%$0.16, maturity 7 Sep 2024



NUH Corporate

Board of Directors

The Hon. Cheryl
Edwardes AM

Non-Exec Chairman

Mr Justin Miller
Managing Director

Mr David
Cannington

Non-Exec Director

Ms Kathryn Foster

Non-Exec Director

Mr David
Buckingham

Non-Exec Director

Ms Susan Park
Company Secretary

Company director and
Chair of multiple ASX
Boards
Former Attorney
General for WA

LLM, BA, GAICD

Co-founder & Managing
Director
Co-founder & CEO
Empired (ASX:EPD) &
Sensear

Co-founder, Non-
Executive Director

B.Bus (Marketing)

Non-Executive Director
BSc, ASc, MAICD

Non-Executive Director

Former CEO of ASX200
liNet & Navitas
Engineering Science
BTech (Hons), ACA
ICAEW, GAICD

Company Secretary

B.Com, ACA, F Fin,
GAICD, AGIA

Ms Edwardes is a Commissioner on the WA Football Commission and a member of the Foreign Investment Review Board. She is also a Company Director on a number of ASX
Boards, private companies and not-for-profit associations. A solicitor by profession, Ms Edwardes is a former Minister in the Court Government with extensive experience and
knowledge of WA’s legal and regulatory framework relating to mining projects, environmental, native title, heritage and land access. During her political career, Ms Edwardes held
positions as the first female Attorney General for Western Australia, Minister for Environment and Labour Relations, and was the Member for Kingsley for nearly 17 years. Ms
Edwardes was awarded an Order of Australia in the Queen’s Birthday Honours 2016 for “significant service to the people and Parliament of Western Australia, to the law and to the
environment, and through executive roles with business, education and community organisations.

Mr. Miller is a serial entrepreneur who has developed a thorough knowledge of the global technology and innovation marketplace during his 25-year executive career. Throughout the
course of his career, Mr. Miller has successfully founded and managed the aggressive and profitable growth of technology, manufacturing and service related companies. This includes
strategic acquisitions, capital raisings, research and development, product development and onshore/offshore manufacture,significant staff growth and multi-million dollar sales deals
involving both direct and channel sales models. Mr. Miller founded ASX-listed IT services company, Empired (ASX:EPD) and most recently was the founder and CEO of industrial
hearing and communication company, Sensear Pty Ltd, where he was responsible for growing the global business from the San Francisco Bay Area.

Mr. Cannington, who was based in San Francisco, California, US before his secondment to the Perth, Australia office in 2019, has over 25 years’ global sales and marketing
experience. He has held senior positions in sales and marketing for companies spanning consumer packaged goods (Cadbury Schweppes), advertising (McCann Erickson), data
analytics (Neochange) and hearing technology (Sensear Pty Ltd). He has advised many startups on go-to-market and growth strategies and was the founding CEO of ANZA
Technology Network, a leading cross-Pacific technology entrepreneurs’ network. David has been recognized as one of the most influential Australian technology executives in
Silicon Valley and brings a global perspective to technology commercialization.

Ms. Foster has over 20 years’ experience creating and running large internet-based businesses, starting in the late 1990’s on Windows Update. Prior to becoming a professional
director, Ms. Foster was Senior Director of Microsoft Store online where she managed the sales and merchandising team for Microsoft Store online across 232 geographies. As the
Senior Director, she was responsible for an annual revenue budget in the low billions of dollars. Prior to that, for the inception of the Xbox Games Marketplace, Ms. Foster set business
vision, strategy and drove the technical execution around digital and physical supply chain technology and operations to enable Xbox’s billion-dollar business globally. Ms. Foster has
been an Independent Non-Executive Director of Class Limited since July 2015. She joined the QSuper Audit and Risk committee in March 2017, and the advisory board of Mine Hive
Pty Ltd in May 2019. Ms. Foster is also the managing director of Foster Consulting, a boutique consulting firm focusing on strategic initiatives and direction.

Mr. Buckingham is an experienced corporate professional with over 25 years’ of experience across the rapidly growing and changing sectors of communications, media, technology
and education. Mr. Buckingham has a diverse educational background and an impressive career which began in the UK with PricewaterhouseCoopers. He later moved into the
telecommunications industry where he devoted much of his early career working in several prominent finance roles for global companies. After migrating to Australia at the end of
2007, Mr. Buckingham joined iiNet as the internet service provider's CFO and Company Secretary. He was appointed CEO in 2015 prior to the company being bought by TPG,
whereupon he left the telecommunications industry to join Navitas Limited in January 2016 as the organisation’s CFO. In March 2018 he stepped into the role of Group CEO, before
overseeing the successful privatisation of the company to a private equity consortium in Australia.

Ms. Park has over 20 years experience in the corporate finance industry. She is founder and managing director of consulting firm Park Advisory Pty Ltd, which specializes in the
provision of corporate governance and company secretarial advice to ASX listed companies. Ms. Park has previously held senior management roles at Ernst & Young,
PricewaterhouseCoopers and Bankwest both in Perth and Sydney. Ms. Park holds a Bachelor of Commerce, is a Member of the Australian Institute of Chartered Accountants, a Fellow
of the Financial Services Institute of Australasia, a Graduate Member of the Australian Institute of Company Directors and an Associate of the Governance Institute of Australia Ltd.
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Company Overview

Nuheara is a leading, global hearing healthcare technology company that continues to
change lives through the consumerisation of hearing

V The Global Hearing Aid Market is on the cusp of major disruption representing significant
opportunities for innovative medical device companies - traditional players are threatened

litional hearing
aid and fit

V FDA Cleared OTC Hearing Aids are lowering price points and increasing accessibility for
40+M consumers in the USA - More global markets will follow (1.5B consumers - WHOQO?)

V Self fit technologies are reducing the need for a consumer to visit a hearing clinic - DYI
hearing care is now a reality

V Low hearing aid brand awareness creates an opening for a leading global brand like
HP Hearing Pro

V Realtek Partnership redefines a broader opportunity for Nuheara:

v, Chip innovation places Nuheara on equal footing with hearing aid companies from
a technology perspective

v, OEM opportunities with Realtek ecosystem will drive significant B2B revenue streams

V Nuheara is well placed to capitalize on this opportunity with 8 years end to end hearing
experience from R&D, Product Development and Go-to-market; resulting in millions of
hours of real time hearing usage and customer service data.

' | N | ' Source 1: World Health Organisation: World Report on Hearing, 3 March 2021



Nuheara - Pioneer and Leader in Hearing TWS

510k FDA
Founded Launch IQbuds Boost  LaunchQbuds HP Elite Buds HP Brand Clearance
with a missionto deliver  invented hearing TWS with full MAX ODM Hearing TWS for HP licensed HP brand in FDA clearance of NUH
affordable, accessible hearing assessmentbuiltinand  Gen 3 Hearing TWS with with ANC OTC hearing aid space self-fitting hearing aid in
hearing to all NAL-NL2 prescription ANC © " QUH category

2015 2017 2018 2019 2020

Q 9 ‘ . NVENTIONS
2020
Realtek
Launch IQbuds Launch IQstream |Qbuds MAX Clinical study Semiconductor
World first TWS with a High fidelity TV sound for awarded Time Magazine validation of technology becomes major shareholder
PSAP built in hearing consumer top 100 inventions 2020 by NAL and forms partnership with
NUH

1INII )



Nuheara - Pioneer and Leader in Hearing TWS

Gen1l Gen 2
Hearing TWS — Pre-set Hearing Hearing TWS - Personalised Hearing




Nuheara - Pioneer and Leader in Hearing TWS

HP Hearing Pro
Medical FDA cleared

ODM - Premium hearing ANC TWS
Full ODM, device, firmware, app




V)

Nuheara - Pioneer and Leader in Hearing TWS

Hearing TWS Accessories- TV Solution, Beam Sound from TV Direct to your Ears

Soundbar compatible Seamless Setup Multi-room Compatible Your own volume control




Summary of 2022

Nuheara well positioned for US regulated Hearing Aid Market

v

v

Undertook final step in meeting regulated medical device standards with clinical trials and US

FDA 510(k) submission for self-fit hearing aid ' | N | '
Landmark US FDA ruling for over-the-counter (OTC) hearing aids opened US addressable

market of 40+ million customers (Oct 2022) NUHEARA
Global Agreement with HP Inc. to develop, manufacture and market Nuheara hearing aids

under HP brand — US to start, HP Hearing PRO launched at CES January 2023

Continue to expand Traditional Retail with a further US Best Buy stores added (300+ total),
Amazon marketing, new reach into Walmart, Rite Aid & independent pharmacy (4,000+ POS)

For each POS, with a sale of one HP Hearing PRO unit per month, represents ~$8k forecast
revenue per annum to Nuheara

Strategic partnership and financial backing from Taiwan based Semi-Conductor company
Realtek (~$9B Market Cap) - 14.5% shareholder

18 |
Prototyped next generation hearing platform on single Realtek chipset M\ REA I_TE K

Co-developed extensive medical device OEM opportunities for development and sale of
product for revenue expansion

11 1L 10



Launch HP Hearing PRO at CES Jan 2023
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Key Priorities for 2023

v Manufacture and ship of HP Hearing PRO Q3 t St e R
2023FY(Jan-Mar) — book revenue T ey il el
v" Drive growth through expanding range of traditional
retail partners with both in-store and online product Ty RS e S
offerings e A ) e

v" Close out one of many OEM product opportunities
being considered with Realtek support

v Continue R&D with innovative hearable and hearing
ald solutions with next generation of products/form
factors

v" Drive costs down through innovative product design
and scalable contract manufacturing

v" Drive sales margins up through increase products
sales as a medical device (hearing aids)

v Generate investor awareness in the size of value and
opportunity created as medical device company
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Nuheara Platform — 360° approach to hearing

Delivering self-fit medical grade hearing products is a skillset that’s far greater than
developing great hearing technology

—2Xy + X, =

2x, —3x, =13

Algorithms Clinical Study backed

Q | | | technology

S years 3 generations Nuheara is your 360° partner in hearing
of hearables usage

data
e (; . ! Q
S years experience \ /
running global ( ’ —

hearables Customer Proven App

/ VL | e— /91\

Delivering great hearing TWS needs all

Chipset partnerin
element to work together P =

/

Anthropometrics,

Hearin
Care centre R, Tuning algo & calibration Acoustics, Design
personalisation
5 Production line test
built in



Nuheara Structure

Leading edge medical device design & manufacturing, with a developing base of strategic engagements,
has led Nuheara to a new functional structure.

Business Development / Revenue

Retall

Sales
Marketing of
Nuheara &
Licensed
brands

Customer
Service/
Warranty

Strategic

Strategic
partner
engagement

OEM sales

Technology

Hardware
Software

|IP/Patents

Technology
Roadmap

Prototypes

Technology, Product & Compliance

Operations

New
Product
Introduction

Manufacture

Product
Quality

Logistics

Regulatory
Compliance

Quality
Compliance

Legal

Trademarks

Regulatory  Corporate

Finance
Admin
Board

Investors
PR
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The hearing market opportunity for Nuheara
Meeting the unmet global need in hearing health

01  20% of global population have hearing loss

Massive gap in global hearing aid use

1153 266 103 307 17.2 126 v Of the 400 million with moderate to

million million million million million  million severe hearing loss On|y 17% have
| . . L
I v' Gap range is consistently high in all
parts of the world, ranging from 77%
(Europe) to 90% (Africa), and from 74%

to 91% across all Income levels

v" Only 15-18 million hearing aids sold
globally per annum through audiologists

Mild Moderate Mczcés;%ely Severe Profound Complete
. r v" Negligible penetration of hearing aid
obally 1.5 billion people live with hearing loss -_r . .
y g Cochlear use f_or those 1.1 billion people with mild
Implants hearing loss
Traditi I : : .
He;?ir:;j;js_ Sell innovative, accessible and affordable
e Average Age self-fit hearing aids to the 1.5 billion mild
o 72 years to moderate hearing loss customers
Hearing Aids -
Average age people
start to lose Nuheara average customer age 52 years

hearing is 35 years

Worldwide: 83% of all people with a moderate to severe hearing loss (disabling) currently live without hearing aids l N ' All data sourced from World Health Organisation: World Report on Hearing, 3 March 2021
INI 17



Nuheara enters the regulated hearing aid market
8 years building hearables category has helped us overcome barriers to entry for hearing aids

TRADITIONAL NUHEAR A
HEARING AIDS

s Entry barriers

¥ TECHNOLOGY (0 USSS billon- p.a TECHNOLOGYRE
Supporti_ng the earis har_d, S eve_ryone’s hearing aid device market ‘ 8 years of R&D and 3 generations of
hearing is unique. R&D is expensive and 7 IObuds in market, has provided a rich

time consuming. Technology is difficult to . .
: : : technology set and the experience to deliver
support increasingly diverse needs. . . .
the right hearing solutions.

Built new and unexplored distribution
channels to empower the consumer to
control their own hearing healthcare journey
with the right self-help technology features,
purchased from traditional retail or DTC

@ DISTRIBUTION

Audiology clinic driven. B2B with
limited Hearing Aid manufacturers,
who also now own an increasing
percentage of retail clinics

& REGULATION

Hearing Aids are a very specialized . s hold 99% of
field with limited manufacturers companies no 00
supplying into heavily regulated Sonova the global hearing aid Starkey® New FDA OTC hearing aid regulatory
HEAR THE WORLD manufacturing market? Hearing Technologies guidelines were published in July 2022
and enacted in October 2022.
Del I |Gnt WS/.\UdiOIOgy This is a US only OTC Hearing Aid

category for mild to moderate hearing loss

G N that potentially lays the foundation for

change in other countries.

markets around the world.

Source 1: UBS, Longer Term Investments — Medical Devices, 11 April 2019, Page 13 18
Source 2:Markets and Markets, Hearing Aid Market by Product Type, July 2021 l '



US FDA iIssues landmark proposal for OTC Hearing Ailds

What this New hearing aid category means to Nuheara

v Levels playing field with big 5 hearing aid companies — 510(k) required
now for all OTC hearing aids

v" OTC significantly opens up regulated points of distribution to the
consumer — DTC, Consumer Electronics Retallers, Pharmacy Chains,
Specialty Retall, Big Box

v" Nuheara has existing relationships with major players (Best Buy,

Walgreens, Amazon) | us. Department of Health and Hunan Senies & g gl
Food and Drug Administration .

v New retail opportunities via Innerscope hearing kiosk partnership to oy “_ IE—
Include Walmart (1500 Stores), Rite Aid (1700 stores) and independent WA
oharmacies (1000+ stores)

v" For each POS, with a sale of one HP Hearing PRO unit per month,
represents ~$8k forecast revenue per annum to Nuheara New Category

v New self-fit service models will allow consumers choice from hearing OTC Hearing Aid market
clinics — professional intervention is unscalable expected to be greater than

US $1.1 Billion in 20231

v Self-fit technology will dominate OTC product innovation. Nuheara is a
pioneer In this with Ear ID™ since 2018

v Our pursuit of FDA certification in US has been a time consuming and
costly exercise but very necessary

19

' | N | ' Source 1: Research & Markets, OTC Hearing Aids Market Size, November 2022



Transitioning to Hearables and OTC Hearing Aids
Hearing device sales now not restricted to high priced clinic based sales

Advanced Hearing Technology and high
4 personalisation

17 B 1IN

NUHEARA

OTC HEARING AIDS

New US only category for Over the Counter Hearing Aids
Simple low cost hearing aid with self set-up
Target mild to moderate hearing loss

Up to US$500 EXPENSINE CLINIC BASED

Unregulated HEARINGAID SOLUTIONS

Hearables

|Q (Average USS4,672 per pair?t)

MAX

HEARABLES

World leading hearing bud (Third generation)
Full featured ear bud with augmented hearing technology

Low Budget . Entry point into Nuheara brand and ecosystem High Budget
< >
($ & Time) ($ & Time)
“ &

PREMIUM HEADPHONES

($300-5500 per pair) ¥ Limited Hearing
Technology and no customisation

Source 1: Technological Advancements in the Hearing Aid Industry, Ahlstrand and Green, 2021 ' | N | '
20



Tactical product positioning
Multiple brands, with different features at varying price points

NUHEARA

Nuheara IQbuds2 MAX

Personal sound amplifier

[/ preset environmental programs
Bluetooth and active noise cancellation
1-year manufacturer’s repair warranty
Model: NU318

MSRP: $499 USD

HP Hearing PRO by Nuheara

US FDA-cleared self-fitting OTC Hearing Aids
Self-fitting air conduction hearing aid, over the counter
30% better speech understanding in noise

Bluetooth 5.0, I0S & Android Mobile App

2-year manufacturer’'s repair warranty

Model: NU320-02

MSRP: $699 USD

O

HP HearingPRO

OTC Hearing Aids

Bluetooth® connected devices

Active Noise Cancellation

309% Better Speech Understandingin Noise*
Self-Fitting OTC Hearing Aids with App
Active Noise Cancellation

Bluetooth® Streamingd

2~yearmrmfomer’srepulrwmon

I|N|I powered by Nuheard

21



Nuheara licencing the HP brand for its hearing aids
HP I1s one of the most reputable consumer brands in the US

How Reputable Are
100 Major Brands in the U.S.?

H P I S O n e Of th e m O St tr u Sted b ran d S I n th e U S y an d th e The Axios Harris poll surveyed nearly 43,000 Americans to discover which For brands trying to stand
brands they think ggcel or falter in society. Once 100 top-of-minq (or "yisible") out amongst millions,
second only to Apple as the most trusted consumer e i
electronics brand g P || ) 1A i
| e @ ek MModermna
bolster its business too. %clo.r? HONDA %clo.rg
* Major hearing aid brands are relatively unknown to the average 5 6 =454
consumer ?‘,,. rni Rank SP ALCE >< Rank C'my Rank @
: @(ﬂ,& 81.1 30.9 30.2
- . - - . r Score Score Score \
 HP brand is expected to add credibility, recognition, and impetus to Q-2 107 )
drive HP Hearing PRO sales in B2B, retail and online channels e COSTCO | e AMAZON | 000 oo
80.1 80.0 o up within a single year.
* Nuheara’s hearing ads are the first ‘medical device’ with an HP 12 137 14
trademark since it sold its medical device division in the 1990s L~ N §' e togmans | gmaoy
e UsAA® | 192 s

* Nuheara expects to gain access to many major US retallers due to
the HP brand, and as OTC Hearing Aid regulation expands, to
other countries and other global retailers

16" g2 17 <« 187 P

Rank Rank Rank
IN-N-OUT
79.1 78.7 »\2 BURGER 78.7 TOYOTA

Score Score Score

20° 22"

PEPSICO ~8.3

78.5
Score

Score

* Nuheara retains the right to market products under its own brand
and also manufacture OEM products under other brands

2 +13
“* CVS
A 78.2

Score Publix Score ”m“acy

"N" 22




Market positioning of Nuheara hearing devices in major retail
Right form factor, superior feature sets, at affordable price points

UusD
$2,950 | ‘G Eareos
S
Lucid Audio Fio $1,399
'-.‘_,""

Sony
W $1,299 .a CRE-E10
Sony Lucid Audio
CRE-C10 $999 - ' Engage

Lexie B1
Ear Tech Tweak . $799 . Jabra Enhance Plus

Enhance PSAP

oTC
Self fit | i
$ OTC FDA 510k Self Fit Hearing Aids e

Others are prescription fit (telehealth) or pre-set

NUHEARA

GO Hearing Prime

Lucid |
Audio Enlite m
ll\"ll' 23




NUHEARA USA RETAIL PARTNERS — EXISTING AND PROSPECTS

YCVS
Health. Walmart =———WHOLESALE

COSTCO

TARGET
Company Country / Jurisdiction
" Best Buy USA
:J/[A\ ’
Target USA Sams
CVS Health USA club
Walmart USA
Walgreens USA
Costco Wholesale USA CRL"CHH I.D
Sam’s Club USA Legendary Service since 1974*
InMotion USA
Walgreens.
Amazon.com USA

THE KROGER FAMILY OF GROCERY BRANDS
= _‘“'w

RITE =

w 4Smuh’s
1IN

1

HEAR THE WORLD

* Current distribution/retail contract with Nuheara

N -
N In-Store 24



New OTC Category - US Marketing activities commence
Crutchfield catalogue — 900,000 homes on February 9th 2023

By Crutchicid Heme AV Wener Archer A,

CRUICHFIELD

Legendary Service since 1974

Better hearing made more
accessible & affordable

For many people, some amount of hearing loss is a fact of life. But for those looking to oet their hearing
back, the price of prescrigtion hearing aids can be off-putling. Fortunately, there's a new option; over-
the-counter {07C) hearning aids are a more affordable solution for those locking to improve their daily
life and hear more of the world around them. Read on to leam more sbaut how they work.

What are over-the-counter hearing aids?
Qver-the-counter (OTC) hearing aids are a recentaddition to the
world of concumer clactrorscs, thanks to a new FOA ruling. OTC
hearing ids Can e bought without a hearing test o doctor's
prescription. Tradtions! prescription hearing asids cancost
thousands of dollors. OTFC hearing sids are far more offordable
and sasier ta acopie,

OFC sowrep s tarn N mees SPoert ihede o Lo 3ome yodeh haw
UL TaMOGS T sy Tt Lo e el 1hae D poes. 0000 v & Y
Paub e wmbind Bur wur iy avd b e b o et bestive g e

Whe should buy OTC hearing aids?

OTC haaring aids a6 for folics wha have peraivad miid<o-
mocarate hearing Ioss I yau ve found yourselt having cifficuity
understanding others in conrersation, orif you find yourself
nooding to turnup musc or TV a lot to haar and anjoy i, you
mght have same heanng lozs. Whele you don't need 3 doctor’s
AdviCE 10 purchase OTC hearing aids, we racommend sesing an
audiclogist first to make sure these’s nothing more zenious going
on with your hearing or health.

Over-the-counter versus prescription

There are a few small but importane differences between OTC
and proscription haarng alds, OIC hoaring ads won't halp ifyou
have severe NBarng loss. That's atask thal prescription hearng
wids are designed to tackle, Prescription heating sids are mede
for your cors ond are progremened by a macical professional.
O1C heanng 305 depend on the Usar o sat tham up. With
ropes Calibeation (i susly done with a sieart phone anp). ey
can boost the Fequesncies your een have trouble with.

What makes them different from personal
sound amplifiers?

You may have seen piravious OTC devices that look simiar to
hoonng Sids. Thase oo called ™personal sound amalifars.” Thay
work by amplsAng 38 the souncs around you . OTT haarng alds,
on the cther hend, boast specific frequence: and are tailored to

your heaning needs. PSAP: are grest for general use, but you may
hecring aids speciiic ally target the fregquencies you have routle
heonng and boosts thamto an inteligible ievel
| e
Fermesel svissd srpdbue Lo ol ioee alut bapuay reaveree wiie ool SRin OTZ
Overthecournter hearing aids have meny diffesent settings

daponding on your heanng seeds. They work by targeting
somen here Detween 50 Hz and 255 H2b, and boosing them
ta on ntellighle lovel. You can make adjustments to which

find that some frequencies are boosted a intle too much. CIC
Q‘A
| | |
B e T L T N [
pecific frequancy nges (e those commoen in haman specch,
frequencies are boosted in the app.

2 Cot advize Yo one of our excart: 1-000-888-22M

The tech that makes them tick

OTC Hearing aics have a ton of features and tach
DAk in. Many madals L8 App-bated 2ESasmMents
o0 sel-fating 1he hearing alds To yow ears, The
assesumnents are guided and orlly take a few
minutes. Some models like the Lexie B2 aven have
anvironmant sELnngs INGde the 2pp that et o
ackly adjust whiat sounds your heaing aids focus
on depanding onwhere you are. And most models
hava Bluctooth for music streaming and hands-yoo
cading. Just make sura you choase a model that's
compatible with yow phone — some models only
wark with either Apple or Andrond devices.

Give your ears time to acclimate
¥you choose 1o buy a pair of OTC hearing aids,
you'l want to make surs you give your cars ample
fime toAajsst. We have a generaus BO-day return
peciod to try yours oot and msies sure your rew
OTC heering eids are the right option for your
neads. Wa akso offer froe Hetime tochacal support
¥ yow run inia any troulils o have questions while

SEMinG your Beaning ads up.

HP Hearing PRO

'-:-Hr"r-.x. ower-theccumier meare iy with Bhwiooih=

Different flavors to suit your style

@
-
=

Ak A

Self-fitting app control

HP and Nuhears teamed up to peodece
HP Hearing PRO seiffitting hearing aids.
They usa Facus cvectional microphones
30 achieve 3 300 insprovsment in sgsech
in noisy environments. Meybe best ol all,
the clnically valildated HP Hearng app
(rallania for Andold™ 3ad 105%) lats you
disd in e hearing aids peecisaly 1o manch
your specific hearing reeds.

MP Hooring PRO over-the cowater hoaring aids
with Risstoots’ + L) 1 SEEE

$699.00

*V rwrer S

Keep unwanted noise out

These sleek OUTC hoaring aids from Sony
SPOa madem earoud Sty ke apoearace
They were developed in colleboeation
with WS Audiclogy and deliver clear,
prescnpaon-grada saund . Tha hearing
aldhs Gam auromatically acjust ambien
nois= 1o keep the sounds you need to hear
front and center

Sooy CRE-5)10 ovardhecountor hoaring alde
with Blastoat: © S0 0 S1296. 99

OTC
Self-fitting or pre-set

Four unique hearing presets

Lucid Auctio & Engaga ™ overtha-coontes
beanng aics sport & dim appesance.
Their web-based hearing asseszment
takas past 2 fow minutas and tells you
winch of tha four hudi<n heanng presets
o select. The Engages are also Bluctooth
enablied for music streaming and hands
rea caling.

Live ) A ilhe Prgope overs(Re-cennior Sowremy
ol 00 ST 999099

Differentiation in
price, form factor,
features.

hearing help
Lexie and Boze collabomted to create

v Ny thelr 82 avartha.countar haaring adc
_ ~ You can e 82 Lexda app tor cn-thaty
impertant note: ‘:' sourd oxjusiibents thet make selffiting
Ywuntbeﬁmwdbbmh* the hearing ads a broaze. Each ofthe
mmmmw“ < 823 have a rechargeable battary that lasts
dm&rmwﬁmmb- e \‘ o1 L 10 T8 hours Defore needing to be
odesste bearingloss. Piease consult your - charged.
phyician to see if OTC beering eids are the - Laxie B2 Powered iy Base ever the cowster
rght option far your zpecific heaning needs. hoaring alda + 1110000 5009
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Understanding the Realtek Partnership
Who are Realtek

Realtek Semiconductor

Located in Taiwan’s silicon valley, Realtek is a leading ? 9
semiconductor company particularly in audio where they (— —\ EA I_ I E K
(LM

command a large market share

* Founded 1987

* Fabless Semiconductor company

« Annual sales of US$3.8B

* Listed on Taiwan Stock Exchange - Market Cap ~US$6B

Speakers (Realtek(R) Audio)

* Approx. 6,300 employees (>86% in R&D) 1) LS
« Unique in the industry — high audio presence, world #1 in 'C Clear ~ dg [ ® 7 1) ENG ;c:;/gggz &
audio codecs for consumer and PC
If you've ever seen this on your PC —
o Rea|tek SOld 3 2B ChipS IN 2021 this is Realtek Semiconductor



Understanding the Realtek Partnership

Inserting the missing piece

* Next generation (Gen 4) of Nuheara earbuds move from current 4 chips per ear (Gen 3) to single Realtek chip
* Nuheara has ported its hearing IP onto Realtek chip

* Nuheara now has equal footing with 5 major hearing aid companies that build their own hearing chips for their
own supply

<
Jx, + x, 3 10 ; | 9 ‘I\
O6x, —2x, +x, =17 -
2x, —3x, =13

Algorithms Clinical Study backed

24 REALTEK

technology
S years 3 generations Nuheara is your 360° partner in hearing
of hearables usage
data

Delivering great hearing TWS needs all

Chipset partnerin
element to work together ) .

> @40
5 years experience \ /
running global ‘ ’ I <

hearables Customer Proven App Anthropometrics,
Hearin
Care centre o Tuning algo & calibration Acoustics, Design
personalisation

Production line test

built in
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The OEM Opportunity

Next generation product

* Next generation earbud prototypes have been built and
demonstrated to select clients under NDA at CES Iin January
2023

* Nuheara 360° end to end solution provides substantial OEM
opportunity and competitive advantage

* Nuheara and Realtek sales teams now marketing Gen 4
medical device product platform

* Generated significant OEM interest for Nuheara with hearing,
major healthcare and consumer electronics brands wanting to
enter OTC hearing market with earbud form factor

 Platform also allowing for development of hearing profile
solutions for consumer electronic products beyond earbuds
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Disclaimer

This presentation has been prepared by Nuheara Limited ("“Nuheara”). The information contained in this presentation is a professional opinion
only and is given in good faith. Certain information in this document has been derived from third parties and though Nuheara has no reason to
believe that it is not accurate, reliable or complete, it has not been independently audited or verified by Nuheara. Any forward-looking
statements included in this document involve subjective judgement and analysis and are subject to uncertainties, risks and contingencies, many
of which are outside the control of, and may be unknown to, Nuheara. In particular, they speak only as of the date of this document, they
assume the success of Nuheara’'s strategies, and they are subject to significant regulatory, business, competitive and economic uncertainties and
risks.

Actual future events may vary materially from the forward-looking statements and the assumptions on which the forward-looking statements are
based. Recipients of this document (Recipients) are cautioned to not place undue reliance on such forward-looking statements. Nuheara makes
nNo representation or warranty as to the accuracy, reliability or completeness of information in this document and does not take responsibility for
updating any information or correcting any error or omission which may become apparent after this document has been issued.

To the extent permitted by law, Nuheara and its officers, employees, related bodies corporate and agents (Agents) disclaim all liability, direct,
iIndirect or consequential (and whether or not arising out of the negligence, default or lack of care of Nuheara and/or any of its Agents) for any
loss or damage suffered by a Recipient or other persons arising out of, or in connection with, any use or reliance on this presentation or
iInformation.

This presentation is not an offer, invitation, solicitation or recommendation with respect to the subscription for, purchase or sale of any security,
and neither this presentation nor anything in it shall form the basis for any contract or commitment whatsoever.

All amounts in Australian dollars unless stated otherwise.
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